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TOBACCO CONTROL
ACTIVISTS
SPEAK OUT AGAINST
LIFESTYLE EVENT BY
TOBACCO
COMPANY

Pune{Voice MNews Service-):- Spealk
against the use of Cigarette brand name for
showcasing Fashion Week n an effort to
highlight wet another hblatant wiclation hy
tobacco companies in advertising  their
brands in a surrogate maove, tobacco contral
activists  have slammed [TC  Ltd.  for
sponsaring the Wils India Fashion VWeek
under the well-known YWills brand name,
which already has a strong association with
cigarettes.

The Wills India Fashion Week is held under
the Wills Lifestyle brand extension of [TC.
Although It 1s an entirely different line of
business from [TC's tobacco related busi-
nesses, the extension of the brand name to
their clothing line, and by effect to this fashion
week, it has became amply clear that this is
no more than a massive brand building effort
for the Wills brand. Speaking on the issue, Dr.
P.C.Gupta, Director, Healis Sekhsara
Institute for Public Health, said, "We condemn
such acts of endorsing cigarette hbrands
through such seemingly inoffensive platforms.
The wouth of today aspire to have a3
fashionable Ifestde, and fashion weeks such as
this provide a platform for the youth to get
hooked to the latest trends in fashion and
lifestyle. By naming this event under the Wills
brand name, ITC Ltd is clearly trying to
associate  smoking with a  fashionable
lifestyle, influencing mary non-smoking youths to
take up smaoking as a socially acceptable hahit.
"In recent news reports regarding the turn-
over of [TC Ltd., comments by officials from
Wills Lifestyle have confirmed that this brand
line contributes to a mere fraction of profits for
ITC - clearly  signifying that this  brand
extension i no more than a large scale
initiative to build acceptance and recognition
for the Wills hbrand. [TC iz cleverly
circumventing the han on direct advertising of
tohacco. It is hecoming increasingly vital for
authorties to not onby realize  howe  tobacco
companies  are circumventing  advertising
rles, but more importantty 0 understand  the
magnitude of public health risks that these
companies stand to create through such
brand building initiatives targeted at the urban
wouth in the country. Bringing about a ban an
sumogate ackerising is an impartant move, as it
would limit the exposure of the youth to
tohacco brands, and thereby give a shat in the
armm to public health in the county.



