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10K Ganesh mandals pledge to 
stub out tobacco advertisements 

Sumitra Deb Roy I TNN 

Mumbai: The war against tobacco is all 
set  to get  more teeth with 10,000 
Ganesh mandals in the city pledging to 
refrain f rom advert is ing tobacco 
products dur ing the 11 -day festival. 
The success of the pledge, though, 
r e m a i n s  t o  b e  s e e n  a s  m a n d a l s  
collectively stand to lose over Rs 50 
lakh as tobacco companies are their 
major sponsors. 

If the mandals stick to their pledge, 
one would not get to see any tobacco-
related advertisements, even surrogate 
ones, in the pandals this year. "We 
have already appealed to all mandals 
that advertisements related to gutkha, 
cigarettes or oth er tobacco products 
should be totally banned," said Naresh 
Dahibawkar, pres ident of Sarvajanik 
Ganpati Mandal Samanvay Samiti. He 
added that the mandals have shown 
keenness to help the Smoke Free 
M u m b a i  c a m p a i g n  t h a t  a i m s  t o  
eradicate smoking in public areas. 

Dahibawkar, however, admitted that 
the losses for mandals could be up to 
10-15% as tobacco companies provide 
the lion's share of advertisements. 
"Mos t ly  b igger  manda l s  ge t  the  
advertisements. We are expecting them to 
forgo some prof- 

ners naming products other than tobac-
co. "We don't know how to tackle 
that." 

The Mandal Samiti is also planning 
penal i se  those  who f lout  the  no -
tobacco pledge. "Besides no ads, we 
are also serious about not allowing any 
tobacco con sumption in and around 
500  met res  o f  the  panda l , "  sa id  
Dahibawkar. "We are plan ning to 
initiate action against mandals flouting 
the rules with the BMC's help." 

Under the campaign, mandals will 
also be judged according to their  
e f f o r t s  t o  s p r e a d  a n t i -tobacco 
awareness during the festival. 

A survey by the Action Council 
against Tobacco-India has found a sig-
nificant increase in awareness levels in 
restaurants  and hotels  af ter  their  
staffers were informed about the laws. 
An earlier survey had found that before 
awaren e s s  c a m p a i g n s  w e r e  
initiated, just about 12% of managers 
and 18% of clientele were aware of the 
smoke ban law. Things changed after 
awareness and enforcement campaigns 
as was found out by a fresh survey 
initiated between May and July 2010 in 
1 0 0  s o u t h  a n d  c e n tral Mumbai 
restaurants .  Now, about  96% are 
displaying signage. And, awareness in 
managers has gone up to 91%. 

it for the social cause," he added. 
Surrogate  adver t i sements  though 
remain a con cern as many tobacco 
firms put up ban- 
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